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/Summary of Inventory and Analysis



Corridor, Streets and
Traffic

Pedestrian Circulation

Lighting, Landscape
and Maintenance

Driveway Access

Parking

Land Use

Buildings and the
Public Space

Traffic volumes along Big Beaver create exciting opportunities; however, they also present significant, but solvable
challenges to the world class boulevard idea.

The existing Corridor is about automobiles, not pedestrians; while a world class boulevard is about many things,
including an emphasis on the pedestrian.

The existing lighting and landscape is designed in context to the Corridor’s traffic thoroughfare function. The
lighting and landscape of the future boulevard will define a human scale and an attractive place, and will become
a major reason why people will want to be there.

Existing property access driveways will fundamentally change in response to the future world class boulevard
street design.

The existing parking fields create an environment of isolated parcels with no opportunity for interaction, civic life
or sense of community. The world class boulevard strategy includes, as a requirement, mixed uses and adjacencies,
as well as new parking policies to accommodate them.

The Big Beaver Corridor’s existing suburban land use pattern offers immense development opportunities if mixed
use and residential urban planning principles are introduced as part of the world class strategy.

Existing building heights, volumes, placements, and the zoning requirements that dictate them, severely limit the
potential opportunities and implementation of the world class boulevard strategy.
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GOAL: PROMOTE REDEVELOPMENT OPPORTUNITIES ALONG THE BIG BEAVER CORRIDOR.

GOAL: PROMOTE REDEVELOPMENT WITH A GREATER MIX OF LAND USES, PARTICULARLY NEW
RESIDENCES.

GOAL: TRANSFORM BIG BEAVER CORRIDOR INTO A DESTINATION OR “PEOPLE PLACE”
CHARACTERIZED BY ROUND-THE-CLOCK ACTIVITY AND AN EXCITING NIGHTLIFE.

GOAL: MAINTAIN A UNIFIED VISION FOR TRANSFORMING BIG BEAVER ROAD INTO A WORLD-
CLASS BOULEVARD, WHILE IMPROVING THE CORRIDOR BY FOCUSING ON EACH OF ITS
NEIGHBORHOODS.

GOAL: MAINTAIN AND IMPROVE EXISTING BUSINESSES ALONG BIG BEAVER CORRIDOR.

GOAL: TRANSFORM THE CORRIDOR INTO A PEDESTRIAN-FRIENDLY ENVIRONMENT.

GOAL: CONTINUE TO PROVIDE CONVENIENT PARKING FOR USES ALONG THE CORRIDOR, BUT
PROMOTE PARKING THAT IS UNOBTRUSIVE AND OCCUPIES THE SMALLEST POSSIBLE LAND
AREA.

GOAL: PROMOTE TRANSIT USAGE ALONG THE CORRIDOR AND TRANSIT CONNECTIONS TO THE
WIDER REGION.

GOAL: BEAUTIFY THE BOULEVARD THROUGH THE ADDITION OF NEW LANDSCAPING AND
ENHANCEMENT OF EXISTING LANDSCAPING.

GOAL: EMPOWER GREAT DESIGN.
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Pedestrian Zone

Service Lanes

Big Beaver Boulevard

Service Lanes
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Years Above $2,500 Below $2,500 Total






Tvpe of Business

Passenger Car Rental

Formal Wear and Costume Rental

Used Car Dealers

Furniture Stores

Camera and Photographic Supplies Stores
Paint and Wallpaper Stores

Confectionary and Nut Stores

News Dealers and Newsstands

QGift, Novelty, and Souvenir Stores

IUsed Merchandise Stores




Tvpe of Business

Outdoor Power Eauinment Stores

Musical Instrument and Supplies Stores
Warehouse Clubs & Supercenters

Art Dealers

Veterinarv Services







3 Tid i $.095.0

JOFDTITI 23071641000 12747000 28 6812000 580410 317868 71703
[ECereral Merchandise 5%8:001:000 359857000 796412000 T T.018.004 105:310 736,948
RIS 270,569.000 21117000 I77497000 692,600 38030 85364
U S g L 680:480:000 | 373620000 | 84066000 | 1980105 | 108719 | 244:621 |

D [1R152:000 6487000 14596000 236304 2974 29197
CAmare 120:3612000 626002000 14:869:000 374320 207365 36268
S 157.628.000 8.655:000 19.473.000 670,073 36.792 82.779
RS 402237000 77700000 7325000 341404 18746 27T
[TMiscellaneous 37375052000 207508000 46142000 | 1,442,594 79207 178216




JO(;

S )

Eat/Drink 1,816.498.000 52,051,000 117:116,000 4,541.245 130128 2927790
[_General Merchandise 2.379.913.000 68.196.000 153.441.000 7.763.053 222.449 500.510
| Furniture 1.279:463.000 36.663.000 827491.000 4,017:642 115:125 259.031
|_Transportation & Utilities 5.0594362000 | 1442977000 | 326:199.000 |  14,722.276 | __421.863 | __949.196

Drugstore 994928000 28.509.000 64,146,000 1,989.856 57,018 1287292

rel 821.569.000 23542000 52.969.000 2,556,493 73,257 164,824
| Hardware 1.075.955.000 30.831.000 69.370.000 4.573.856 131.062 294,890

Vehicle Service 9572427000 2777430.000 617717.000 2,330,389 60,718 150,249
| Miscellaneous 2.628646.000 753232000 169:478.000 10152656 290920 654,579

TOTAL $18.8437338.000 $539.95T.000 $1.2147893.000 56064511 1.606.514 3.614669




JO(;

5.767 713 77

Eat/Drink 199815000 5,726,000 12.883°000 4997538 14,315 32208
[ General Merchandise 261.790.000 7.502.000 16.878.000 853.935 24.470 35,034
|_Furniture 140741000 4.0332000 9.0747000 441,941 12.664 28.493
|_Transportation & Utilities 5562538000 15.948.000 35.882.000 1,619.450 46,407 104,413
Drugstore 109;442°000 3.136.000 7,056,000 2187884 6.272 14112
are] 90.373.000 2.590.000 5.827.000 281,215 8,059 18,133

| Hardware 118.355.000 33912000 7.631.000 503,124 14,413 32.439
| Vehicle Service 1052297000 3017000 6789000 256,343 7,344 16,528
Miscellaneous 289151000 82862000 182643.000 1,116,791 32,004 72.004
TOTAL $2.072.768.000 $592396.000 $1337639.000 6,167,097 176,720 397,618
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